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IATION OF
TISERS (PANA)

More than six decades ago, the country’s leading advertisers came together
with a shared vision: to build an advertising industry grounded in effectiveness,
responsibility, integrity, and high professional standards.

Since its founding, PANA has upheld these standards, championing brand
building where creativity is valued and effectiveness is proven through
meaningful, measurable results.

As the country’s organization of advertisers, PANA represents those who are
accountable for the brands they build, advocating responsible marketing,
fostering professional excellence, and strengthening the practice of brand
building for the benefit of businesses and consumers.

AWARDS

For seventeen years, the PANATA Awards has been the embodiment

of PANA’s commitment to brand effectiveness, celebrating the work

that exemplifies those standards upon which the organization was founded—
The Award for Advertisers, by Advertisers.

PANATA celebrates the people, partnerships, and ideas behind effective
brand building. It honors work that transforms insight into measurable
business and brand impact while setting the standards that inspire the industry
to build better brands tomorrow.



D-WINNING BRAND BUILDERS

Every campaign starts with a business challenge, an insight, or a bold idea.

Great brand building isn’t just about earning recognition. It's about raising
the standard for what the industry can achieve. What sets PANATA Awards
winners apart is their ability to transform strategy into measurable impact.

Through strategic thinking, creativity, and purposeful execution, these
campaigns demonstrate how meaningful ideas create lasting value

for brands, businesses, and communities. Their work stands not only as a
celebration of excellence, but also as an inspiration for every brand builder
striving to create meaningful impact.

More than inspiring stories, these campaigns show how measurable impact

is achieved. They strengthened trust, deepened customer relationships,
and created lasting value for both brands and the communities they serve.
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D ENTER

The PANATA Awards welcome entries from those who believe great brands
are built through creativity, responsibility, and proven effectiveness who strive
to raise the standard of brand building in the Philippines:

Large, Small or Medium Enterprise

Advertising Agencies (Creative, Media, Activation, PR, etc.)
o Media Entities (Publishers, Networks, Platforms)

¢ Government Agencies and Non-Government Organizations

Every campaign tells a story. PANATA recognizes the work of brand builders
who shape national brands, grow emerging businesses, serve communities,
or advance public initiatives and demonstrate meaningful, measurable impact.

LIFICATIONS TO
WARDS 20267

o Eligible entries may have been used for advertising, promotions, direct
marketing, digital, publicity, activation or events, employee or student
communications, or public relations.

o Entries must have been first launched, aired, or released within
January 1, 2025 to December 31, 2025.

e Any local, regional, or global campaigns adapted for the Philippine audience
are eligible, provided all localized renditions and adaptations are clearly
declared in the submission.

e Entries must be submitted as originally released and may not be modified
for the competition.

¢ Only original materials are qualified. Syndicated, borrowed, stock, or
re-run materials are automatically disqualified.

¢ All entries must have clearly defined objectives and demonstrate
measurable results based on those objectives.




















































































